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Figure 11: Services with Greatest Growth - Combined Views (A02-C09)

Services with Greatest Growth - Combined Views
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Consumers and provider agreed that on online review, processing, and hosting are
services with the greatest growth.

Consumers noted that collection and concept search tools also are growing rapidly, while
providers focused on native file review and culling/filtering as high growth services.

The most remarkable difference between the two groups is with native file review. In
this category as well as the previous category, native file review appears to be on the
minds of many providers, while receiving no mention from the consumers.

Comparison with results of the 2004 Survey shows a sharp drop with forensics,
consulting and restoration.
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